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Jærmuseet

2009: Museum of the year in Norway and 
winner of the Micheletti Award (EMF)

• Museum 
• Regional science centre
• Urban and rural

”The Science Factory”, the urban ”The Science Farm”, the rural



New exhibition ”A World In Play”

2009: Museum of the year in Norway and 
winner of the Micheletti Award (EMF)

Originator: Experimentarium 
Result:  Joint project
Topic: UN’s 2015 objectives



New exhibition, new partners and 
stronger bonds with old partners

The public sector as partners:
• Local government (municipality)

2009: Museum of the year in Norway and 
winner of the Micheletti Award (EMF)

• Local government (municipality)
• Central government 

This choice of partner can give positive 
financial impact in the short and long term 
and attract a wider audience.



• 22 different nations and very little integration
• Industry and commerce needs labour
• Create awareness that diversity is a 

2009: Museum of the year in Norway and 
winner of the Micheletti Award

Problems facing local goverment

• Create awareness that diversity is a 
resource

Common denominator for local 
community (partner) and new exhibition



• School groups, youth clubs, children and adults (families)
• Immigrants do not visit the farm

Why?
• Do not know about us?
• Admission too expensive?

2009: Museum of the year in Norway and 
winner of the Micheletti Award

Visitors to the Science Farm

• Admission too expensive?
• Not interested in science subjects?
• We are boring?
• Our local history profile is not interesting?
• Do not need recreational activities?



Means:
• Food and meals

2009: Museum of the year in Norway and 
winner of the Micheletti Award

The Science Centre as a meeting 
place

• Food and meals
• Resource persons



2009: Museum of the year in Norway and 
winner of the Micheletti Award (EMF)

Friendship alliance with the 
municipality in Burundi, 
upgrading the water pipeline.

Municipality’s involvement 

upgrading the water pipeline.

The Science Centre achieves:
• Partner has a feeling of ownership
• Access to the municipality’s networks
• The municipality markets us
• Extended financing
• Visitors (schools)
• Attractive partner to NGOs



Common objectives:

•The Norwegian Ministry of Culture: All museums will celebrate Year of Cultural 
Diversity 2008 and be a catalyst for permanent change of attitude.
•The Norwegian Ministry of Development: Global partnership, global responsibility

2009: Museum of the year in Norway and 
winner of the Micheletti Award (EMF)

Goverment as a source of funding

•The Norwegian Ministry of Development: Global partnership, global responsibility



A World In Play, a new network

2009: Museum of the year in Norway and 
winner of the Micheletti Award (EMF)
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Summary
1. Choose partners that share your 

objectives.
2. Look at the possibilities! Say yes to a good 

initiative from another science centre, as 

2009: Museum of the year in Norway and 
winner of the Micheletti Award (EMF)

initiative from another science centre, as 
this might be a path to new networks and a 
wider audience

3. Make the most of potential opportunities 


